
• 1.

• IPRs and licensing.
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“intellectual property” =



“intellectual property” =

a gaggle of rights…



“intellectual property”



“intellectual property”



“intellectual property”



“intellectual property”



not: 



not: 



not: 



no (c) on data, generally speaking.

(not a “creative expression”)





global NGO / non profit organization









• 2.

• PCORI and open licenses
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• “open access” to 
research literature
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By "open access" to this literature, we mean 
its free availability on the public internet, 

permitting any users to read, download, copy, 
distribute, print, search, or link to the full 

texts of these articles, crawl them for 
indexing, pass them as data to software, or 

use them for any other lawful purpose, 
without financial, legal, or technical barriers 
other than those inseparable from gaining 

access to the internet itself. 









• “open access” to 
secondary assets
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• “open access” to PRO 
tools
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• (be very, very careful, 
especially if using app-

based surveys!)
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• don’t use CC for 
software!



• 3.

• attribution @ PCORI
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• attribution depends on the 
desires of the author and the 

medium of work.
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• attribution via:

• linkback
• mention in article
• mention on website

• mention in “about” text in-app
• preservation of license.txt file
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• “automated” attribution
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40
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• 4.

• CC licenses and data

42



in non-human data, evidence of reuse 
and value creation.



















in human data, significant tension between 
promising control and promising benefits of 

reuse.









and what we think of as “data” is 
changing, fast.





thank you!

@wilbanks
john.wilbanks@sagebase.org

mailto:john.wilbanks@sagebase.org
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